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B\ LoUi WidmeU

Riders: The NeZ Selling Point

A. AcceleraWed deaWh benefiW rider: Pa\V a poUWion of Whe deaWh benefiW Wo Whe inVXUed Xpon diagnoViV of a

WeUminal illneVV WhaW Zill VignificanWl\ VhoUWen life e[pecWanc\.

B. Long-Werm care rider: Pa\V a monWhl\ benefiW Wo clienWV Zho UeceiYe home caUe oU caUe in a nXUVing home --

a good VolXWion foU clienWV Zho don'W Whink Whe\ need long-WeUm caUe inVXUance.

C. WaiYer of premiXm rider: WaiYeV pUemiXm obligaWionV dXUing a peUiod of diVabiliW\ oU illneVV, Zhile Whe

inVXUed conWinXeV Wo benefiW fUom Whe polic\.
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D. Guaranteed insurabilit\ rider: UVefXl foU WimeV Zhen moUe coYeUage iV needed (afWeU a maUUiage oU a bab\,

foU e[ample), WhiV UideU alloZV \oX Wo XpdaWe \oXU oUiginal polic\ aW \oXU cXUUenW UaWe, ZiWhoXW XndeUgoing a

Vecond medical e[am.

E. Accidental death rider: AlVo knoZn aV a doXble indemniW\ UideU, WhiV incUeaVeV Whe benefiW if Whe inVXUed

dieV aV a UeVXlW of an accidenW, ofWen Xp Wo WZice Whe amoXnW of Whe polic\'V face YalXe.

F. Spouse insurance rider: A VWUaighWfoUZaUd UideU offeUing WeUm inVXUance foU Whe polic\holdeU'V paUWneU aW an

addiWional pUemiXm coVW.

G. Child term rider: PUoYideV a deaWh benefiW foU childUen Zho die befoUe a pUedeWeUmined age. Once Whe child

UeacheV maWXUiW\, a WeUm UideU can be conYeUWed Wo a peUmanenW polic\ ZiWhoXW an e[am.

FoU Whe conVXmeU, iW'V all aboXW added benefiWV. FoU agenWV Velling in a WoXgh econom\, iW'V moUe aboXW finding

Za\V Wo aWWUacW and UeWain cXVWomeUV. FoUWXnaWel\, WhaW'V hoZ inVXUeUV YieZ WhingV, aV Zell. ThankV Wo a

UeceVVion and iWV afWeU-effecWV, inVXUeUV aUe finding neZ Za\V Wo appeal Wo cXVWomeUV. The\'Ye UeVponded ZiWh a

nXmbeU of polic\ UideUV and annXiWieV WhaW can help agenWV capWXUe mXch-needed bXVineVV.

Polic\ UideUV aUe b\ no meanV neZ, noU aUe Whe\ neceVVaUil\ mXVW-haYe iWemV foU conVXmeUV. CUeaWed Wo fill gapV

noW addUeVVed in pUimaU\ coYeUage, Whe\ haYe moUphed inWo enhancemenWV inWended Wo dUaZ in conVXmeUV Zho

need jXVW one moUe feaWXUe Wo Vell Whem on Whe main polic\. In Vome caVeV, pUodXcW UideUV aUe UideUV in name

onl\ -- Whe\ aUe WUXe VWand-alone pUodXcWV.

TheUe'V no doXbW Whe cUX[ of Whe changeV in UideUV haYe come fUom conVXmeU demand. AV maUkeWV haUdened,

conVXmeU bX\ing habiWV haUdened, Woo. IW'V no longeU enoXgh Wo Vimpl\ Vell a life inVXUance polic\. Polic\holdeUV

ZanW moUe. The\ ZanW gXaUanWeeV, added feaWXUeV and incenWiYeV WhaW enWice Whem Wo inYeVW.

Value-added inclusions

Man\ inVXUeUV haYe Uolled polic\ UideUV UighW inWo Whe polic\ iWVelf aV an added feaWXUe, bXW Whe\'Ye become

enWicemenWV WhaW VZeeWen Whe deal. The SWanCoUp Financial GUoXp, foU e[ample, offeUV a gXaUanWeed UeneZable

pUodXcW. PUemiXmV aUe locked in, and Whe UeneZable aVpecW UedXceV Whe pUice Wo conVXmeUV b\ 20 peUcenW.

TheUe'V alVo a non-cancellable UideU, and a caWaVWUophic pUodXcW WhaW doXbleV Whe pa\oXW foU a diVabiliW\ eYenW WhaW

alVo fiWV ZiWhin a long-WeUm caUe ViWXaWion. SWeYe BUad\, SWanCoUp'V Vecond VP of indiYidXal diVabiliW\ inVXUance

ValeV and maUkeWing, belieYeV Whe diVabiliW\ maUkeW iV an XnWapped UeVoXUce foU agenWV. BUad\ VXggeVWV XVing a

peUmanenW life inVXUance pUodXcW oU an annXiW\ and bXilding diVabiliW\ inWo iW Wo bUing back all pUemiXm benefiWV aW

age 65.

YeW he VeeV a diVconnecW beWZeen Whe need and Whe conVXmeU. "DiVabiliW\ iV a VelfiVh pXUchaVe. IW'V eaVieU Wo be

XnVelfiVh and Va\ 'I'm bX\ing life inVXUance becaXVe I loYe Vomebod\.' IW'V an inWeUeVWing pUoceVV Wo go WhUoXgh

WhaW deciVion."

The HaUWfoUd'V lineXp of UideUV inclXde iWV Life AcceVV and LongeYiW\ AcceVV. Life AcceVV iV a paWenWed

acceleUaWed deaWh benefiW UideU XVed Wo pa\ foU Whe condiWion, noW Whe caUe of Whe condiWion. In oWheU ZoUdV, iW can

be XVed foU an\ pXUpoVe, inclXding famil\ caUegiYeUV. The pUice iV gXaUanWeed. The LongeYiW\ AcceVV pUodXcW

adYanceV Whe deaWh benefiW, Xp Wo one peUcenW peU monWh, Xp Wo (and eYen be\ond) age 90.

DU. RobeUW PokoUVki, chief medical VWUaWegiVW aW The HaUWfoUd, deYeloped Whe LifeAcceVV pUodXcW. He Va\V Whe

pUodXcWV ZeUe boUn of a need WhaW UeVeaUcheUV aW The HaUWfoUd XncoYeUed. "MoVW chUonic caUe iV pUoYided aW home

and WheUe'V noWhing oXW WheUe [coYeUing WhoVe e[penVeV]. ThaW ZaV Whe dUiYing foUce."

ConWinXiW\ and fle[ibiliW\ ZeUe Whe dUiYeUV behind OneAmeUica Financial PaUWneUV' VXUYiYoU pXUchaVe opWion UideU,
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ZKLFK DOORZV WKH LQVXUHG'V EHQHILFLDU\ D FRQYHUVLRQ RSWLRQ RQ WKH GHDWK RI WKH LQVXUHG. AFFRUGLQJ WR GUHJ PXUYLV,

DVVLVWDQW VP RI DGYDQFHG VDOHV DQG PDUNHWLQJ GHYHORSPHQW, DQ DGGLWLRQDO LQGLYLGXDO LV XQGHUZULWWHQ DW WKH WLPH RI

SXUFKDVH, ZKLFK FDQ EH D VSRXVH RU VRPHRQH HOVH LQ ZKRP WKHUH LV LQVXUDEOH LQWHUHVW. TKH RSWLRQ DOORZV WKH

EHQHILFLDU\, RIWHQ WKH VXUYLYLQJ VSRXVH, WKH RSWLRQ WR SXUFKDVH FRYHUDJH VHSDUDWHO\ ZKLOH DOORZLQJ WKH GHDWK

EHQHILW WR EH SDLG. "IW JLYHV PRUH RSWLRQV WR WKH EHQHILFLDU\, DQG LW JLYHV DJHQWV D ORW RI IOH[LELOLW\ RI GHVLJQ."

The ZoUld of annXiWieV

PUREDEO\ WKH PRVW DWWUDFWLYH, FRPSOH[ SURGXFW IRU FRQVXPHUV LV WKH DQQXLW\ SROLF\ ULGHU. DHVSLWH WKH ZRUG "ULGHU"

LQ LWV GHVFULSWLRQ, VRPH RI WKHVH DUH VWDQG-DORQH SURGXFWV. WKLOH PDQ\ DQQXLW\ ULGHUV GR DWWDFK WR DQ XQGHUO\LQJ

DQQXLW\ SURGXFW, VHYHUDO VHUYH DV VHSDUDWH FRQWUDFWV. CRQVXPHUV FDQ QRZ SXUFKDVH ORQJ-WHUP FDUH, IL[HG

LQFRPH RU YDULDEOH LQFRPH ULGHUV. MRUHRYHU, ZLWKLQ WKH IL[HG DQG YDULDEOH LQFRPH FKRLFHV DUH RWKHU RSWLRQV --

GHIHUUHG SD\PHQW RU LPPHGLDWH SD\RXW SODQV.

FRU JURXSV OLNH AOOLDQ] LLIH IQVXUDQFH CRPSDQ\, IL[HG LQGH[ DQQXLWLHV KDYH EHFRPH D SRSXODU DOWHUQDWLYH WR

WUDGLWLRQDO UHWLUHPHQW IXQGV. TKH ODWHVW LQFDUQDWLRQ IRU WKH FRPSDQ\ LV AOOLDQ] 360, D IL[HG LQGH[ DQQXLW\ SURGXFW

WKDW RIIHUV LQFUHDVLQJ LQFRPH EHQHILWV IRU ERWK DFFXPXODWLRQ DQG LQFRPH. AFFRUGLQJ WR EULF TKRPHV, AOOLDQ]'V

VHQLRU YLFH SUHVLGHQW RI VDOHV, WKH LQFRPH ULGHU KDV UHFHLYHG D ORW RI DWWHQWLRQ. IW'V EHHQ SRSXODU RQ YDULDEOH

DQQXLWLHV, EXW KDV VHHQ QHZ LQWHUHVW DV SDUW RI D IL[HG LQGH[ DQQXLW\. BHFDXVH LW FRPHV HTXLSSHG ZLWK

JXDUDQWHHG ZLWKGUDZDO EHQHILWV, RZQHUV FDQ GUDZ LQFRPH RII WKH DVVHW LQ PXFK WKH VDPH ZD\ RQH ZRXOG GUDZ

LQFRPH IURP D WUDGLWLRQDO UHWLUHPHQW DFFRXQW. IW PXVW EH WDNHQ RXW LQ DQ LQFRPH VWUHDP, QRW LQ D OXPS VXP. TKH

XQGHUO\LQJ LQVXUDQFH EHQHILW UHPDLQV QR PDWWHU ZKDW KDSSHQV RQ WKH DQQXLW\ VLGH RI WKH HTXDWLRQ. AQG EHFDXVH

LW'V IL[HG, WKH DQQXLW\ YDOXH ZLOO QHYHU GLS EHORZ WKH PLQLPXP LQYHVWPHQW DPRXQW.

TKH ODUJHVW VHOOLQJ IHDWXUHV LQ WKH AOOLDQ] SURGXFW DUH DGGLWLRQV WKDW FDPH DV D UHVXOW RI SHRSOH OLYLQJ ORQJHU. TZR

QHZ EHQHILW RSWLRQV DGGHG WR WKH LQFRPH ULGHU DOORZ IRU HLWKHU D SUHGLFWDEOH PRQWKO\ SD\PHQW RU VWDUW ZLWK D ORZHU

PRQWKO\ SD\PHQW WKDW LQFUHDVHV RYHU WLPH. "TKHVH EHQHILWV DUH JRLQJ WR EHFRPH YHU\, YHU\ DSSHDOLQJ WR BDE\

BRRPHUV DQG SHRSOH JHWWLQJ WR UHWLUHPHQW DJH EHFDXVH LW'V UHSODFLQJ VRPHWKLQJ WKH\'UH IDPLOLDU ZLWK, DQG WKDW LV

JHWWLQJ D SD\FKHFN ZKHWKHU LW'V IURP WKHLU SHQVLRQV RU WKHLU SRFLDO SHFXULW\ EHQHILWV."

PHUKDSV WKH WLPH LV ULJKW IRU WKH IL[HG DQQXLW\ SURGXFW. AFFRUGLQJ WR D LDUVHQ RHVHDUFK VWXG\ VSRQVRUHG E\

AOOLDQ], FRQVXPHUV JLYHQ WKH FKRLFH EHWZHHQ DQ 8 SHUFHQW UHWXUQ ZLWK PDUNHW ULVN YHUVXV D JXDUDQWHHG 4 SHUFHQW

UHWXUQ ZLWK QR PDUNHW ULVN FKRVH WKH 4 SHUFHQW UHWXUQ E\ DQ RYHUZKHOPLQJ 76 SHUFHQW. "OQH FOLHQW WROG PH IRU

PRVW RI KLV FOLHQWV, LW'V QRW DERXW UHWXUQ RQ WKHLU SULQFLSOH; LW'V UHWXUQ RI WKHLU SULQFLSOH," VDLG TKRPHV.

AgenWV aV financial adYiVoUV?

TKH TXHVWLRQ LV: DUH DJHQWV UHDG\? GDU\ BDNHU, KHDG RI U.S. RSHUDWLRQV DQG SUHVLGHQW RI CANNEX U.S., DQ

DQQXLW\ GDWD WUDFNLQJ FRPSDQ\, FDXWLRQV WKDW IL[HG DQG YDULDEOH DQQXLW\ VDOHV PD\ QRW EH ZLWKLQ WKH EDLOLZLFN RI

PDQ\ DJHQWV. IW ZRXOG GHSHQG, KH VD\V, RQ WKH DJHQW'V VSHFLDOW\, FDUHHU OHYHO DQG WUDLQLQJ LQ KDQGOLQJ VXFK

SURGXFWV.

BDNHU, ZKR FDOOV WKH GHIHUUHG DQQXLW\ PDUNHW WKH "SZLVV DUP\ NQLIH" RI ILQDQFLDO SURGXFWV GXH WR LWV DELOLW\ WR

FRYHU VR PDQ\ DUHDV RI QHHG, WKLQNV WKH K\EULG SURGXFWV KDYH SRWHQWLDO IRU DJHQWV ZLOOLQJ WR SXW WUDLQLQJ LQWR

OHDUQLQJ WKH DVSHFWV RI WKH SURGXFWV DQG KRZ WR VHOO WKHP DSSURSULDWHO\. MDNH QR PLVWDNH -- WKHVH DUH QRW MXVW

RIIVKRRWV RI LQVXUDQFH SROLFLHV. SD\V BDNHU, WKH\ XVH GLIIHUHQW PRUWDOLW\ WDEOHV DQG GLIIHUHQW DVVXPSWLRQV WR

FUHDWH WKH SURGXFW.

"IW FDQ EH VROG E\ LQVXUDQFH DJHQWV, EXW ZH'UH VHHLQJ PRUH ILQDQFLDO SURIHVVLRQDOV VHOO WKHVH SURGXFWV," VDLG

TKRPHV. TKH RSSRUWXQLW\ LV WKHUH IRU DJHQWV, WKRXJK. TKRPHV VD\V VDOHV RI DQQXLWLHV E\ ILQDQFLDO DGYLVRUV DQG

UHJLVWHUHG UHSV DUH DW MXVW 20 SHUFHQW.
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Then why don't more agents sell them? Baker says that it does depend on where agents are in their career, what

their specialty area is and access to training in annuity products. "Where the rubber really hits the road is the

fact that an income annuity doesn't necessarily fit the business model of the distribution firm."

Part of the problem is that annuities don't show up on the balance sheet more than once, which creates a

dilemma for agencies wanting to offer them, but needing to meet their sales targets. Baker said that CANNEX is

heading up an initiative that allows agents to do just that: "We're developing a methodology to put an income

value against those assets so that when you look at the client's portfolio, not only can the client see those

assets working for them, but the advisor can track those assets."

AgenWV on noWice

For nearly any insurable moment, there is a product designed to mitigate the loss potential. Backed by a weak

economy, consumers are holding out for that deal that helps them with more than one life situation. As the

insurance industry responds, agents can find opportunities in emerging markets or those gone untapped. As

Baker explained, "There's an informed, educated consumer out there right now who's looking for particular

features."

Lori Widmer is a Philadelphia-area freelance writer and editor who speciali]es in insurance and risk  management

topics.


